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Executive Summary

This document provides basic information on the decisions made by the expert panel to select the winner of the 1st Annual ELECT LRC Best Global Website Award.

It contains an overview of the importance and relevance of the award as well as the criteria necessary to be considered for the award.

It contains details on the composition of the expert judging panel

It describes some of the material submitted for consideration.

It provides information on the winning website and the reasons it was selected.
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The 1st LRC ELECT Best Global Website Award

On _ October 2003, the expert panel invited by the LRC to select the winner of the 1st Annual LRC ELECT Best Global Website Award met to review the submissions received by the LRC. The panel session was facilitated by the LRC and EURO RSCG Interaction.

Members of the 2003 expert panel were:

-  Pat O’Sullivan (Localisation Director, Euro RSCG Interaction)

-  Alasdair Scott (Creative Director, TH3M)

-  Marie-Therese Peltier (Intel)

-  Thomas Louis (Internet Architect, Bowne Global Solutions Germany)

The LRC expressed its gratitude to the panel members for making their time and their industrial and academic expertise available to the panel.

The panel highlighted the importance of the award as a significant encouragement to business people and web developers to integrate multilingual and multicultural mechanisms into their website designs. 

2003 is the first year that this award has been offered. It was established in as part of the European Union funded project European Localisation Exchange Centre (ELECT) and is one in a series of three awards offered under this project.

The panel agreed to review the following areas as part of their review:

Number of languages. 

Regularity of update schedule. 

Excellent quality at all levels (linguistic, content, design, usability, programming). 

Cultural compliance. 
The award attracted a large number of entries from many different types of organisations presenting relatively low-scale community sites to extremely high-tech commercial sites.
The review panel consisted of eminent experts in the area of marketing, web design, internationalisation and localisation from different European companies.

The panel unanimously decided to mention two sites for their outstanding contribution to multilingual and multicultural web design:

www.2003specialolympics.com - The web site for the 2003 Special Olympics held in Ireland. The site was submitted by Bowne Global Solutions and was especially commended for its outstanding content interface design and its underlying technology using XLIFF and web services.

www.panasonic-racing.com - The Formula One Racing site submitted by Panasonic Marketing Europe was especially commended for its outstanding design and visual impact demonstrating the possibilities of high-tech remote user interaction.
The 2003 ELECT LRC Best Global Website

The traditional patterns of language variation across Europe have changed considerably over the past decade. How well pre-schools and schools can take advantage of the fact that children and youths have a grasp of several languages is therefore a determining factor in their development. 

In a report published by UNESCO on changes in language diversity in a multicultural Europe, Guus Extra and Kutlay Yagmur estimate that “in the ear 2000, more than one third of the population under the age of 35 in Western Europe had an immigrant background.”

These figures mean that today, in Europe, more and more children are attending European schools without necessary skills in the native tongues of their country of residence.  These students are immediately at an enormous disadvantage before they even begin learning.  In an attempt to assist these students “Mother tongue” support is being provided in many European schools.  “Mother tongue” education provides instruction to students in the language that they are most familiar with and facilitates their adoption of the language of their country of residence. 

The panel unanimously decided to present the inaugural ELECT Best Global Website Award (2003) to:

www.modersmal.net
developed by the

Swedish National Agency for School Improvement.

The site provides a resource for those working in child care and school education. It concentrates on “mother tongue” education, and contains a variety of different “mother tongue rooms” with each room containing information and tools for communicating in different languages.

The site is administered by the Swedish National Agency for School Improvement, this agency is working under a government commission in order to enforce educational possibilities for bilingual children in segregated suburban areas, where mother tongue teachers play a vital role. 

In explaining their decision, the judging panel commented that “The winning site is a prime example of how to carry out cross-cultural online communication. The content has been carefully targeted to meet the needs of the target users and is fully customised for them. The images and the content are relevant to each locale… and the colours have been carefully crafted to satisfy the local appeal of each group.”
The panel and the LRC congratulate the Swedish National Agency for School improvement on winning of the award and wish them every success for future of their programme and for the evolution of their website.

Euro RSCG and the European Union – sponsorship with foresight

This is the first year of this award and on behalf of the localisation community, the LRC would like to thank the awards’ sponsor, Euro RSCG for having made the early commitment to the award and for all the support they provided. The LRC would also like to acknowledge the support received from the European Union’ eContent programme and its ELECT project.

Sponsored by Euro RSCG Interaction





� EMBED Word.Picture.8  ���








_1132733481.doc


ELECT LRC Best Global Website Award







 2003












